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Lucas
Hesse

Lucas Hesse is a Hamburg-
based graphic & motion
designer with a strong focus on
typography. During his studies
in Mainz, he spent a semester
abroad in Seoul, joined a course
at the HfG in Offenbach under
the direction of Eike Kénig and
gained experience through an

internship at Studio Dumbar
in Rotterdam. This made him
“curious about how different
personalities and people from
different cultures approach
design.” It taught the designer
how some influences can
indirectly effect one another.

“For me, the same approach applies to
motion design as to graphic design:

less is more. ”
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1
360° — Would you mind introducing the creative
background and idea behind your work attending the DEMO
Festival?

H — The work I submitted for the DEMO festival was a
collaboration with the Australian/Dutch multidisciplinary
agency “Design by Toko.” They developed the “Perfect
Faces” as an exploration of the golden section of the human
face and made a publication out of it. For the Motion Festival,
they asked me to bring their project to life and animate a

selection of their 32 compositions.
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360 ° — You are a motion and graphic designer. How do

you understand the relationship between motion and

graphic design? What needs to be focused on to make the
information clearly communicated through motion design?
H — In some of my works, the graphic concept can no longer
be separated from the movement concept. For me, they
inevitably belong together. Only through a holistic view and
the simultaneous development of both concepts is it possible
to create interesting and new approaches. I would even go one

step further and put the movement concept first, the graphic
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concept then follows. This can lead to completely different design tools’ influence on graphic design?
decisions. For me, the same approach applies to motion
design as to graphic design: less is more. A clear focus on a

design and motion concept helps to communicate clearly.
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H — In my opinion, every new technology has a significant
impact on graphic design, in this case also Al technology.

Graphic design is nothing but a mirror of the current time

with all its challenges, trends and technologies. Personally,

3 I have not yet dealt with artificial intelligence in my work as

360° — Digital tools provide new media for graphic designs.

What do you think about the Al technology and graphic

a graphic and motion designer. However, what I have seen

so far from other graphic & motion designers who use this
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technology for their work, and I find great. I'm curious to see
how the aesthetics of graphic design will evolve through new

technologies.

4

360° — How do you think about the current trend of motion
design? Where is it heading in the future? How should
designers prepare for such a future?

H — I think the advancing digitalization and the ubiquitous
presence of screens are making motion design more and more
important. Social networks also reinforce this development
and contribute to trends emerging more and more quickly,
but also disappearing again. To stay up to date, it is important
to keep an eye on the current zeitgeist, but for me itis justas

important to deal with content instead of trends and to work

on sustainable ideas in the long term.
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